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Advance estimates of U.S. retail sales for June adjusted for seasonal, holiday, and trading-day differences but not for
price changes, were $118.7 billion, Tittle changed from May, but 4.6 percent above June 1985, Total sales in the second
quarter increased 1.1 percent from the prior quarter and were 3.9 percent above the same quarter a year ago.

Durable goods were 7.3 percent above June 1985, For the second quarter, durable goods increased 3.2 percent from the
first quarter and were 6.2 percent above the second quarter in 1985, Automotive dealers were 4.7 percent above June a

year ago while building materials dealers and furniture stores were up 16,3 percent and 10.0 percent, respectively, above
the same period last year.

Nondurable goods were 3.0 percent above June a year ago. Compared to June 1985 sales, the general merchandise group was
up 5.0 percent and food stores up 4.2 percent. Gasoline service stations were 13.8 percent below June 1985,

The Advance Monthly Retail Sales report for July is scheduled to be released August 13, 1986, at 8:30 a.m.

ESTIMATED MONTHLY RETAIL SALES!
January 1984-June 1986

Biltians of dollars {Oets sdjusted for ssesanal, holiday, and trading-day differences) Billions of dollars
126 138
134 IJIJ
132 112
130 130
128 128
128 126
124 124
122 122
120 — 120
S
1na Z—' ‘IIB
118 19067 " - A (118
114 114
12 1983 12
10 = — 110
108 108
—in -— =
108 2 - 108
1 —— 104
- 3 A " 3 < | il E 2 3 I L ) 4 3 4 fl
Jan, “Feo. Mar. | TAg., “May “June “Nly ™y | Septi . Oet.' . Now. Dec. |
Inquiries concemning this report should be addressed to Ronald Piencykoski, Business Division,
Bureau of the Census. Washington, D.C. 20233. Tetephone (301) 763-5294/7561.

The Advance Monthly Retail Ssies report, the Monthly Retail Trade report, and the Annual

or Retail Trade report are available on @ single subscription from the Superintendent of
ﬁg\ Documents, U.S. Govemment Printing Office, Washington, D.C. 20402, at $37 per yesr.
t US. Department of Commerce Add $9.25 for sach subscription to a foreign address. Postage stemps not sccsptabls:
. currency submitted at sender’s risk. Remittancas from forsign countries must be by
BUREAU OF THE CENSUS intarnational money order or by & draft on & U.S. bank. This report is avsilable elec-

tronically in CENDATA, the Buresu’s on-line information service, through 8 commercisi

"'am o vendor. For further information, contact Customer Services, DUSD, Buresu of the Cen-

sus. Washington, D.C. 20233, or call (301) 783-4100 or {301) 763-7561.




Table 1. Estimated Monthly Retail Sales, by Kind of Buslness

(Sales in militons of dollars)

Not adjusted Adjusted’
1986 1985 1986 1985
Ste Kind of business T T = =
code June May Apr, June May June May Apr. June May
adv., prel. final adv., prel. final
Retat! trade, total...........}120,1811125,153}115,710({114,777 h20,188 118,700 118,518 {117,715 }113 ,472 {113,992
Total (exc). auto group)..| 90,281 94,942 87 468 87,005 | 90,353 ; 91,544 | 91,5613 91,358 [ 87,534 {87,998
Durable goods, total....,...] 48,780{ 49,489 46,098 44 592 47,158 45,402 | 45,330 | 44 874 | 42 309 ) 42,587
52 8utlding mat., hardware, garden
supply, and mobile home dealers.. 8,100 8,232 7,702 6,835 7,112 6,947 7,028 7,384 5,975 6,033
521,13 Building mat. and supply stores. (*)] 5,875] 5,500| 4,927 ] 5,051 (*)] 5.195] 65,451 4,352 | 4,408
525 Hardware Store@s..covseecncncssas (*) 1,087 986 986 1,049 (") 918§ 948 895 306
56 ex., 554|Automotive dealers...oveeoencnea.o] 29,900) 30,211 28,282 | 27,772 29,835 | 27,156} 26,952 | 26,357 | 25,938 | 25,994
551,2,5, Motor vehicle and miscellaneous
N automotive dealers.............| 27,7721 28,081 26,172| 25,629 ( 27,670 25,133 | 24,939 | 24,369 | 23,930 23,957
551 Motor vehicle {(franchised).... (*)] 25,138) 23,367 22,600 | 24,526 {(*) (NA) (NA) {NA) (NA)
553 Auto and home supply stores..... (*) 2,130 2,070 2,143 2,165 (*) 2,013 1,988 2,008 2,037
57 fFurniture, home furnishings, and
equipment StOrfeS....cecceaccansas 5,827 6,026 5,684 §,381 §,465 6,134 6,180 6,099 5,578 5,647
571 Furniture and home furnishings.. (*) 3,392 3,208] 3,014 3,115 (*) 3,339 3,338 3,051 3,072
s722,32 Household appliance, radio,
aNd TV StOreSicsncccosnnsansns (*)f 2,207} 2,048} 2,004 | 1,981 (*)] 2,376} 2,301 2,125} 2,175
5722 Household appliance stores.... (*) 699 633 706 692 (*) (NA) (NA) (NA) (NA)
Nondurable goods, total.....] 71,401| 75,664| 69,612} 70,185 | 73,030 73,298 73,185 72,841 71,163 71,405
53 General merchandise group stores..| 12,750} 13,993} 12,498 | 12,343 | 13,236 {13,753 13,711 13,860 13,104 13,217
531 Department StOreS....cocecevesss| 10,942| 11,959| 10,644 ] 10,4471 11,171 {11,728 11,690 11,774 | 11,043} 11,138
533 Variety sStofe€S..avesscsssssonner (*) 748 701 695 752 (*) 741 174 747 750
539 Misc. general mdse. stores...... (*) 1,286 1,183 1,201 1,313 (*}) 1,280 1,312 1,314 1,329
54 FOOO SLOPF@S.cnonsnessanasnasnsenss| 24,150] 25,596} 23,3541 23,601 | 24,368 ) 24,304 | 24,202 ) 24,126 | 23,324 | 23,370
541 Grocery StOreS..cocscoevsrsoasse| 22,781} 24,209 22,049 22,287 { 22,952 22,942 | 22,882 22,8251 22,023 22,006
554 Gasoline service stations....caves 7,565 7,483 6,94} 8,774 8,794 7,274 7.188 7,112 8,437 8,472
56 Apparel and accessory storeS...... 5,537 6,264 5,137 5,297 5,707 6,159} 6,157 6,205 5,729 5,763
561 Men's and boys' clothfag
and furnishings stores......... (*) 1717 692 664 696 (*) 760 170 681 697
562,3,8 Women's clothing, specialty
stares, furrierS..ceennonrennes (*}{ 2,594] 2,405} 2,162§ 2,388 {*)] 2,526] 2,548} 2,394 2,388
565 Family clothing stores....coosee (*)] 1,598} 1,463 1,368 | 1,445 (*) (NA) (NA} (NA) (NA)
566 SNOE STOFES..cvavssonsnssosnases (*) 977 914 876 956 (*) 938 941 911 942
58 Eating and drinking places........|] 12,139| 12,463| 11,663 11,514} 11,560 | 11,661 (11,769) 11,661 10,997] 10,947
591 Drug and proprietary stores.......f 3,998] 4,134) 3,865) 3,675 3,803 ) 4,126] 4,105 4,022} 3,808| 3,784
$92 LIQUOr StOreS..cerscacsocnsensnans (*)})] 1,509 1,366| 1,450 1,447 (*) ] 1,509] 1,493 1,456 1,474
5961 (pt.){ Matl-order houses (department
53 56 57 Store merchandise).vceescessoncnne (*) 294 308 k9, 384 (*) (NA) (NA) (NA) (NA)
» » 3
594 [ (*)] 30,053] 27,170 26,476 | 27,951 (*) (NA) {NA) (NA) {NA)

*Advance estimates are not available from the subsample panel for these kinds of business.

NA Not

3
Data are concurrently adjusted for seasona) variations, holiday, and trading-day differences. Concurrent seasonal

available. 'Rev1s.d.

adjustment uses all available unadjusted estimates as input to the X-1l1 program and the factors derived from the program are
used in calculating all seasonally adjusted data shown in this pubiication.
in ghe Monthly Retatl Trade Report, BR-86-05.
Advance estimates are based on early reporting by a small subsample of the full survey panel. All other estimates are
based on the full sample.
3GAF represents stores which specialize in department store types of merchandise.

Note:

Totals include data for kinds of business not shown separately.

Factars and Explanatory material are contained



Table 2. _Pe'rcent Change in Estimated Monthly Retall Sales, by Kind of Business

(Adjusted for seasonal variations, holiday, and trading-day differences)

Percent change
Apr. 1986
June 1986 May 1986 through
sic Kind of business advance from-- preliminary from-- June 1986
code
Jan, 1986 | Apr. 1985
May 1986 | June 1985 [ Apr. 1986 [May 1985 through through
prelim. final final final Mar. 1986 | June 1985
Retatl trade, total.i.coeeeceesnecenssns +0.2 +4.,6 +0.7 +4.0 +1.1 +3.9
Total (excl. automotive group)..... 0.0 +4.6 +0,2 +4.1 +0.2 +4,1
Durable goods, total..ceeocvconsnanss +0.2 +7.3 +1.0 +6.4 +3.2 +6.2
52 Building matertfals, hardware, garden
supply, and mobile home dealers....cccocoes =-1.2 +16.3 -4.8 +16.5 +1.8 +17.0
55 ex, 554 | Automotive dealers....ccccoveccacacascoscscs +0.8 +4.7 +2.3 +3.7 +4.,0 +3.1
551,2,5, Motor vehfcle and miscellaneous auto-
6,7,9 MOtive dedl@PS..uceoreccscsorascaasasvas +0.8 +5.0 +2.3 +4.1 +4.4 +3.5
57 Furniture, home furnishing
SLOP@S.coscecsnoaasasansscassanscssssaasss -0.7 +10.0 +1.3 +9.4 +2.4 +10.3
Nonduradle goods, total.ccceecscocees +0.2 +3.0 +0.5 +2.5 -0.2 +2.5
53 General merchandise group StOreS.cccececescs +0.3 +5.0 -1.1 +3.7 +1.4 +4.3
531 Department StOr@S.ccccecesccsccososccosas +0.3 +6.2 -0.7 +5.0 +1.8 +5.5
S4 FOOd STOPr@S.occcsecssscssosscvassavssosasce +0.4 +4.2 +0.3 +3.6 -0.6 +3.6
541 Grocery StOreS.cccesvcccaasvcconcscsnrnce +0.3 +4.2 +0.2 +4.0 -0.6 +3.8
554 Gasoline service stations.cicescecscocsnscs +1.2 -13.8 +1.1 -15,2 -10.9 -15.13
56 Apparel and accessory store . 0.0 +7.5 -0.8 +6.8 +2.3 +7.9
58 Eating and drinking places... . . -0.9 +6.0 +1.0 +1.5 +3.4 +6,.8
591 Orug and proprietary Stores.c.ceocsesssnoocs +0.5 +8,.4 +2,.1 +8.5 +3.1 +«1.9
Table 3. Estimated Monthly Retail Sales of Group || Companies, by Kind of Business
(Sales in milljons of dollars)
Not adjusted Adjusted’
SIC Kind of business .
code . May 1986 {Apr. 1986 Ma May 1986 JApr. 1986 May
prelim, final ~ 198 prelim, final 1988
Retail trade, total.ceevocccsavcssnaces 41,671 37.972 40,044 40,254 ° 40,284 39,132
53 General merchandise group stOreSccsccoccass 13,131 11,690 12,316 12,866 42,963 12,275
531 Department $tOF@S.ccccccosrscscscsrsnsoss 11,492 10,239 10,706 11,248 11,301 10,663
533 Variety storeS.....ccoeoecececncacscscnnss 631 590 652 616 641 640
539 Miscellaneous general merchandise stores, 1,008 861 958 (MA) (NA) (NA)
54 FOOd SLOP@S.ceoeucccnassccsvasonassncansans 14,201 12,838 13,574 (NA) (NA) (NA)
541 Grocery StOr@S.cccceccccesrrssssccsssonnsns 14,028 12,677 13,418 13,197 13,096 12,816
56 Appare]l and accessory StOr@S...co000ccennsse 2,508 2,318 2,239 2,521 2,544 2,295
5§62,3,8 Women's clothing, specialty sto
furriers..... 1,081 1,027 982 1,084 1,101 999
566 SNO@ SLOr@S.ccoeccosorssscssssossssonssse 519 476 459 503 507 450
591 Drug stores and proprietary Stores...oevees 2,249 2,079 2,150 2,236 2,224 2,144
TRevised

1

Oata are concurrently adjusted for seasonal variations, holiday, and trading-day differences. Concurrent seasonal
adjustment uses all available unadjusted estimates as input to the X-11 program and the factors dertved from the program are
used in calculating al) seasonally adjusted data shown in this publication. Factors and Explanatory material are contained
tn the Monthly Retail Trade Report, BR-36-05,

Note: The Group Il component of the sample consists of companies which had 11 or more retail establishments
according to the most recent update of multi-establishment files and which were selected with certainty (i.e., their
sales size exceeded specified gollar volume cutoffs which vary by kind of business).
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Sample Design and Reliability of Data

The advance sales estimates are based on early reporting of sales by a small subsample of the Bureau's retail survey
panel. Because of the early reporting, the advance estimates can differ from the subsequent estimates which are based
on monthly reports obtained from the full sample of retail stores. In addition, sampling variability between the sub-
sample used for the advance estimates and the full sample can cause a difference.

Percentage differences between advance and full sample preliminary estimates of month-to-month percentage change in
seasonally adjusted total retail store sales have ranged from approximately -0.9 percent to +0.8 percent with the
average of the absolute differences about 0.4 percent for the past 12 months. For individual kind-of-business groups,

these differences tend to be higher. Sampling variability of and revisions to advance-to-preliminary estimates are shown
in table 4 below.

Preliminary estimates for May 1986 and final estimates for April 1986 based on the full sample will be published

late this month in the Monthly Retail Trade Report for May (BR-86-05). The complete report will provide sales
estimates in greater detail and will present a description of revisions, and the techniques wused in develoging the
estimates. The complete report will include additional measures of sampling variability.

Table 4. Sampling Variability of and Revision to Advance-to-Preliminary Estimate

Estimated coefficient
of varistion in percent Preliminary-to-final percent change
mipus the
of the advance-to-
advance-to-preliminary percent change
s1c Kind of business preliminary ratio
code
Range! Range? Average
Median Mean of absolute
Fros To Prom To difference
Retail trade, totaleccecccccrcrccscces 0.7 0.9 0,8 -0.9 | +0.8 -0.2 0.4
4
Total (excl. autmotive groupl.c... 0.8 0.9 0.8 -0.7 | +1.1 -0.1 0.4
Durable goods stores, totsl.ecceescas 1.3 1.7 1.6 -1.1} +3.8 +0.4 0.9
52 Building materials, hardware, garden
supply, and mobile home desalers..ccecccces.. 0.9 2.0 1.3 -3.7] +5.8 ~0.1 1.8
55 ex. 554 | Automotive deslerSesccccccccscncscssccccssse 1.5 2.2 1.7 -1.8 ] +4.9 +1.0 1.4
551,2,5, Motor vehicle and miscellaneous suto~
6,7,9 motive deslers...... seesecesssessnssoncas 0.9 1.6 1.2 -1.8 | +5.3 +1.1 1.5
57 Furniture, home furnishings, and equipment
BLOreSscccccscscsscccccssccsossscsasssnesse 1.8 2,5 2.1 ~3.8 ] +3.4 ~0.1 1.5
Nondurable goods stores, tot&lee.qes. 0.5 0.7 0.6 -0.8 +1.2 0.0 0.4
53 General merchandise group stores esssose 0.5 1.0 0.6 =1.7] +l.6 +0.1 0.6
531 Department StOr®Sccccsssccsses sosssse 0.2 0.5 0.2 -1.1} +1.9 +0.2 , 0.8
54 FOOQ StOr®Bcsccsccocccsolossscsscsoscsevencse 1.0 1.2 1.0 -1.0] +1.0 -0.2 0.6
541 Grocery StOreScccccccscsscccsssssscscscnce 0.3 0.5 0.4 -1,3] +0.9 «0.2 0.5
554 Gasoline service StatioBSccescscsscscscrcocs 0.6 1.3 0.9 -2.4) +4.2 +0.2 1.2
56 Apparel and SCCESSOTrY SLOT@S..cccccccsscccse 1.1 3.1 1.7 -1.6] +2.8 -0.1 1.2
58 Eating and drinking PlaceS.cccccssscescccscs 0.8 1.3 0.9 -2.5] +2.8 0.0 1.1
591 Drug stores and Proprietary storesc.cecccsece 0.3 1.8 0.6 =-1.1] +2.2 +0.4 1.1

iThe ranges of sampling variability shown are based on sales estimates unadjusted for seasonal variation, holiday, and
trading—day differences for the data months of November 1984=July 1985.

1The ranges shown for the retail trade total are based on sales estimates adjustad for seasonal variations. holidsy, snd
trading—day differences for the 12-month period, June 1985-May 1986. The ranges for all other totals and kinds of busineas
are based on the 12-month period March 1983—-February 1984.

Note: See sppendix B, Reliability of Dats, im the Monthly Retail Trada Report for a discussion on the meaaures of sampling
variabilicy.




